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1 Referto Fig. 1.1 (Insert), promotional material from We Do City Breaks, a tour operator, advertising
city break holidays.

(@) (i) Describe, using an example, what a city break holiday is.

..................................................................................................................................... [2]

(ii) Identify two likely target markets for the recommended Barcelona city break.
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(c) Explain two ways the promotional material in Fig. 1.1 has successfully adopted the AIDA
principle.
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(d) Evaluate the importance of pricing within the marketing mix for the We Do City Breaks tour
operator.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), a news item about product modification in budget airlines.

(@) (i) State two features of the budget airline product.

(ii) Low cost carriers segment the market in several ways, including geographical
segmentation.

Use an example to describe what is meant by the term ‘geographical segmentation’.

..................................................................................................................................... [2]

(b) Explain three factors of price which affect the products and services offered by budget
airlines.
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Explain two reasons why budget airlines use the internet to distribute their products.
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(d) Safety concerns may prevent ‘standing seats’ on planes ever being permitted.

Evaluate alternative ways that airlines might develop their product/service mix to remain
competitive.

[Total: 25]
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3 Refer to Fig. 3.1 (Insert), a press release about the Silk Road Tourism Festival held in Gansu
Province, China.

(@) (i) Identify two forms of public relations (PR) used to promote the Silk Road Tourism
Festival.

(ii) Describe, using a relevant travel and tourism example, what is meant by the term ‘joint
marketing’.

..................................................................................................................................... [2]

(b) Explain three benefits to an overseas travel agent of winning a tourism industry award in
China.
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(c) Explain two ways an international tourism festival, such as the Silk Road Tourism Festival,
can lead to repeat visits by tourists.
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(d) Discuss why the characteristics of a festival make it more like a service than a product.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), information about tourism in Australia.

(a) Describe two likely methods of promotion used by Tourism Australia.

[4]
(b) Explain three reasons why tourism organisations carry out market research.
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Explain two ways Tourism Australia might use information about its key source markets.
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(d) Use the product life cycle model to evaluate the current market position of Australia as a
destination, based on the market research data in Fig. 4.1.

[Total: 25]

© UCLES 2019 0471/21/0/N/19



14

BLANK PAGE

© UCLES 2019 0471/21/0/N/19



15

BLANK PAGE

© UCLES 2019 0471/21/0/N/19



16

BLANK PAGE

Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge
Assessment International Education Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download
at www.cambridgeinternational.org after the live examination series.

Cambridge Assessment International Education is part of the Cambridge Assessment Group. Cambridge Assessment is the brand name of the University of
Cambridge Local Examinations Syndicate (UCLES), which itself is a department of the University of Cambridge.

© UCLES 2019 0471/21/0/N/19



